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Consumers’ recognition and purchasing behavior of origin brand—taking
Lin’an pecan as an example
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Abstract : Based on questionnaire method, by using ANOVAs and classification Logistics model, the brand cognition and
purchasing behavior of pecan of Lin’an origin were studied. The results showed that the origin brand of Lin’an pecan had a
high brand awareness, and consumers’ gender, income had significant differences on the brand awareness of Lin'an pecan.
There were significant differences in purchasing frequency among both different age and different income level. Meanwhile,
the higher the consumers’ income was, the stronger their willingness of continuing purchasing was. The older the consumers
were and the higher their income was, the firmer the recommended purchasing behavior was. In addition, the consumers’
gender and income had significantly effects on the brand cognition of Lin’an pecan, and moreover, their cultural heritage,
health care, and product’s scarcity, unique quality and nutritional value could significantly affect its purchasing behavior.
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